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At MCK, subject
selection for Yr 9
occurs June,
end Term 2

Stage 4 Year 8,

Mandatory Course in Visual Arts, 2016

Duration Content Forms Frames conceptual Outcomes Formal Assessment | Motification | Teacher In
Framework Dat
e Charge
Term 1 2015 | Brineing ObjectstoLife | 2D drawingin [ Artist 4.1,432,43,44 4.5, Term L 'Week 2 | WaKK
& VYanitas (Audrey S et i 46,47, 48,49, 510 | 1o
Flack matesials, Term 1 Wesk &
j wiatercolour Cultural World ~
i S Artmaking: 20%
Cezanne painting [5till life drawing|
*  Ricky Swallow [ Pust Madem Audience nEl
Term 2 2015 | Cutture Pop! Lino printing, Subjertive  4.1,42,43,44 45, | Task2: Term L Wesk BALG/LLOR
& z drawing - 46,47, 48 49 410 | Term 2 Week 5 10
# Brian Robinson i e :
il Artmaking: 20%
*+ Mulga arv (lino print on bag)
B Art Criticism/History:
Past Modern Lo% . s
(Instagram artist profile)
Total=30%
Term 3 2015 | FreGoo 20drawingand [ Subjective 4.1,42,43,44 45, Term 3 week 2 [ wakk
- 3D Ceramic i ! 46,47, 48,49 410 | Task3:
» Caicature e e e
_ sculpture Term 3 Wesk 7
Portraiture Cultwra World Artmaking: 20%
[Cersmic caricature
Past Modern Audience bust)
Term 4 2015 | Mo PlaceLkeHome Painting, acrylic, | Stbjective | A 41,242,243 4445, |Taska: Term 4 Week 1 | NELL
e Howard Arkl watercolour, 20 [PSirschinal | Astwork 46,47, 48,409 410 | Term 4 Week 5
v id drawing . Artmaking: 10%
* Gracelossngton [ Caltural World [landscape painting)
Smith . Art Criticism,/History:
] JEﬁE{}' Smart Past Maodem Aundipnce 205

[radio interview)
Totzal=30%




“in the present intensely visual age, everyday life is visual culture”

Mirzoeff(1998) }

“Visual culture is the analysis of the process of looking. It is the way that
looking practices are engaged in the symbolic and communicative
activities. Visual culture is the impact of culturally active agents on us, that
cause us to look, feel and act a certain way.”

http://culturevisuelle.org/introtovc/archives/23
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Essential Questions:

Stage 1 — Desired Results 1. Whatis pop culture and how

Established Goal(s):

» What relevant goals (e.g., Content Standards, Course or Program Objectives, Learniy
Outcomes etc.) will this design address?

does it influence us?

2. How has pop culture influenced

: e
Understanding(s): | Essential Question(s
Students will understand that... o | @ the artworld?
* What provocative questions will . )
foster inquiry, understanding, and 3.  Whatis commercial art and how

sWhat specific understandings about transfer of learning?

*What are the “big ideas”? :
|
| . : ,
them are desired? I have artists combined fine art
|
|
|

*What misunderstandings are . .
predictable? and commercial art practices ?
_________________ e = e e e : q
Students will know... Stucents will be able io... e 4. How canll Comblne flne OrT'
» What key knowledge and skills will students acquire as a result of this unit? commercial art and pop culture

* What should they eventually be able to do as a result of such knowledge and skill?

in my artmaking practice?

G ''www.grantwiggins.org/documents/UbDQuikvue1005.pdf



CULTURAL FRAME ~ WORLD AUDIENCE

Influences of popular Real world of today- the Commercial art, social
culture to artpwgrld world we live in impacts media, internet, general
subject matter public




STREAM STUDENTS ABOUT

q Gemma Baldwin
No work due in soon F 31 Ma

VIEW ALL
Task 2 Assessment Explanation Video
| have made this Screencastify video tutorial for the assessment task. If you are having difficulty with the task, watch this 10
minute video! It will explain the assessment and show you how to actually complete the task, including finding images, cropping
images and insert text.
STREAM
]
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L
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What is

POPULAR CULTURE?

..and what has it got to do with ART?

ACTIVITY

You will be given one of the following images:
1. Roy Lichtenstein Arfist's Studio No. 1 (Look Mickey)
2. Claes Oldenburg Shoestring Potatoes Spilling from a Bag

3. Andy Warhol untitied [Green Peas] from Gampbeill’s Soup 1

_ POP.CULTURE
What is YOUR pop culture menu? i

Each one of us has our own pop culture menu. so

Look at your apps, your bookmarks, your songs

playlist, TV shows, movies: what you 're saying

For each artwork, in pairs:

e Discuss the subject matter. What are its possible connections
te popular culture.

¢ \What has the artist done to make it into "high” art?

« [T you were a collector of high art, what would you think about
a painting of a soup can?

e \What do you think these artists are saying about traditional
an?

« \What do you think they are telling us about common, everyday GREEN PEA

(popular) objects? by SQW
You will be asked to present your findings to the class. :

on your favorite social net. Smartphones today

are the center of your pop culture.

Your Turn

In your VAPD, in the middle of the page write
“Pop Culture & Me” and brainstorm at least 6

items from “your pop culture menu”




Join at kahoot.it
with Came PIN:

Kahoot.it




v Lino Printing
v Contemporary artist
v Torres Strait Islander

v ldentifiable cultural references

What can you recognise?

sorcerers +

edition of 15, 80.5
x 114cm.
Courtesy of
Michael Reid
Sydney.

Brian Robinson

Up in the Heavens
Linocut
60 x 114 cm




Working

Give students a chance to together

succeed!

Emmsoamwfﬁmﬁw

Prc:ciioc:l Acﬁvifv

mplete a "test lino“41S a class.
Draw your one object/image of popular culture onto the small piece of lino
Carve out your design
Ink up your carved piece of lino and print onto the large piece of cardboard at the frant of the roorr
Where and how you pl uLuwur’ print on the cardboard, is u f - Side down
averlapping another studeni:

.W.N'ft

4. Asocloss evalugte the Hulldbal atfive artwork. Discuss meihods and fechnigues used by each student,

What makes some prints more successful than others?

IDEAS

Images from your popular culture:

Food, shoes, bikes, skateboards, schoal life, cars, films, electronic devices, books, video games, religion:
cultural heritage efc

ACTIONS

Technigues fo consider in your print:

Reinforce ideas of thick/thin lines, pattern, repetition, overlapping, compaosition etc.

Refine
skills

Engage
critically

Share
learning
with others



oy
Padlet padlet

e Padlet allows students to collaboratively create an online bulletin board that can be used to display
information for any topic. Students collected images to reflect their popular culture.

Pursue own

[l Social Med Entertainment School ly z paSSIOI‘IS and
w ' S interests

' ITALIA 7 - _
Share learning

with others

Social media
snapchat

Lozal Spart Community

Connections to
students own lives
and experiences




Commercial art can include many genres of art and categories of art

Types of Commercial Art tsviow g Sound cool? Something to think about..

You can focus more on commercial art practices - graphic
design, urban design, wearable design etc... by choosing
Visual Design for an elective.

Telovision oo | Yr 9 Subject Selection - Visual Design 100hr &

L]
o Music videos ALSO
L ]
Graphicad o Animation
L ]
e ¢ Computerart Photography 100hr
i Indl{stna! dE?@I i i g o Fashion designer
»  Motion graphic design~ i e . i Visual Arts 200hr '
» Photography (——— -

e Strategic move

Incorporate ‘authentic learning’, links to real world

professions > students are soon selecting electives.

e Artand associated forms as viable future study/career
paths

e Emphasises WORLD

Essential Question

3. What is commercial art
and how have artists
combined fine art and
commercial art practices ?



Essential Question
3. What is commercial art and how have artists
combined fine art and commercial art practices ?

&« MULGATHEARTIST see

e Local Sydney artist

e Studied economics,
worked in financial
industry for 10 years

1134 17.8k 921

L@ B FY L MULGA™, % 7T

e |eft established career B ed
. Sydney based image maker. Sweet products
TO pursue CII’T fU” T'me an my wabsite including my Magical

Colouring Book
mulga@mulgatheartist.com.au

e Uses social mediaincl.
Instagram prolifically to
engage audiences

e Practice combines
aesthetic similar to
Brian Robinson,
references to popular

mulgatheartist.com.au/shop/

PayPal

culture and commercial
art

Small Business stories
with Mulga The Artist




Shop

Art Prints SUMMER SALEYN

Original Artworks

Waomens Tees and Mens and Womens

Mens Clothing

Jumpers

Tanks
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http://www.larrypost.com.au/media/catalog/product/cache/1/thumbnail/5e06319eda06f020e43594a9c230972d/f/i/file_45_6.jpg
http://www.thefinderskeepers.com/blog/wp-content/uploads/2015/12/Finders-Keepers-Featured-Product-Mulga-2.jpg

T LINO PRINTING 101

%

What is Lino Printing?
Equipment
Safety
Step-by step guide

PRINTING

COMMERCIAL
ART

Essential Question
4. How can | combine fine art, commercial art and pop
culture in my artmaking practice?



| LINO RINTING




Printona
calico bag OR
t-shirt

Task Details - Part A - Artmaking

& You are to create a design for a lino print, which will be printed as a commercial art prodV

o [t will be prinfed on either a calico bag (provided by the college) or t-shirt {of your own).

o This will be done during class time and your design will reflect the practice of key focus artists: Brian
binson, Mambo and Mulga.

Reflect
practice of
artists

You will select a range of objects/aspects from your personal Your design must incorporate all of the
popular culiure list fo use in your lino print. These could | following characterisfics:
include:
® graphic imagery
¢ shoes *  line
s food & paffern/ Repetition
. o cars/bikes/skateboards efc ¢ overlopping cbjects/layers “
EXEfClse o films/ books e composition (think about cropping
o school stuff images)
choice as ® video games & no fext (unless you understand that it
e religion will reverse when prinfed- see you
they pursue o cultural heritage (background) teacher)

their own
passions and
interests
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Assessment 2b Instagram Artist Profile - MULGA template k=

Fidle Edit Wiew Insen Slide Fommat Amange Tools Table Help

E\ * I-_F: |'_i-_-.| ':-E ¥ \'\ ’ E Bachground...

Loyout - Theme.. Transition...

Aasesyment Tarsk 2

Mt Crifioam aned Art Hinbory

INSTAGRAM

ARTIST PROFILE - Task template Google Slide

} " —— MULGA Students supported by task
_ .ﬁ explanation video embedded

' . inSidotamplata &

uploaded to YouTube) made

e using Screencastify Chrome

I Sl s e extension
- Other ICT Resources

Screencastify- use to record desktop incl audio - Ezgif.com or giphy.com to convert video to gif.


http://www.youtube.com/watch?v=mhuwkxMMSpM

WORLD:

- What sort of world is
represented in the artist’s
artworks? (eg. their own
personal world, the
physical world or a fantasy
world?)

- Inwhat ways do you think
the artist has been
influenced by popular
culture and the world
around him?

- How s the artist part of the
commercial art world?

Extension:

- Identify some features of

the artists work that refers

fo Australian culture.

AUDIENCE:

- Describe the type of
people (audience) that
sees the artist’s work and
where they would see if.

- Inwhat ways does the
artist connect and
communicate with his
audience?

- What sort of audience
might appreciate the
artist’'s work and buy his
merchandise?

Extension:

- How are the artist’s works
different to more
traditional artworks that
audiences might be used

to seeing?

I

E P oreseinn

Task 2 Art Criticism and History - Mulga Instagram Artist 0 22
Profile

Crzate = 2eries of posts for en Instegram acccant Using the Conceptusl Framework bazed an
the artist Mulga.

Youwill complete the assessment through Googls Clessroom or a hard copy if required. Werk
af & high standard will be posted to the real @mak_visusl_arts sccout.

In the event that you are sxperiencing issues with CEnet password, you nesd 1o fix this pror 1o
submission date.

Hand written copées will be accepted in special circumstances, but this needs to be cleared with
acher prior 1o the due date.

templata on Google Siides, you will create 5 posts for the Instagram profile basad on
the artist Mulgs, which wil include selecting an image and writing the accompanying text

The posts will follow the format below, based on the Conceptual Framework and Practics
content areas of the syllabus:

Post 1 - ARTIST
Post 2- ARTWORK.
Post 3 - AUDIENCE
Fost 4 - WORLD
Post 5- PRACTICE

A copy of the task is in your Google Drive. Once complete - you need to click SUBMIT TASK to
ensure itis submited.

2b Instagram Artist Profile - MULBA






